BDTVEC

ASSESSMENT 

Sultan Bolkiah Vocational School

	Student
	
	Group Code
	DIP/BUS/01 & 02

	Programme Title
	Diploma in

Business & Finance
	Start/Finish Date
	July 2012 to June 2014

	Unit Title (If Applicable)
	Consumer Behavior
	Group Coordinator
	Munif Ahmad and  M.Johari

	Assessment No/Title
	Social Networking

	Date Set
	20 September 2012
	Submission Date
	25 September 2012


	ASSESSMENT CRITERA for Life Skills
· 1 This is an assignment set by your tutor and you will be assessed on vocational skills and technical skills. 

· 2 You will be given a grade for each of the task according to the Performance Criteria indicated.

· 3 You will be given an overall grade for the assignment. That grade will reflect the quality of the final report, how well you have applied technical skills in the various skills from across your programme as indicated in the Performance Objectives below.

	Pass: Grade, which range from 50% to 64%.

The report will be well presented in business format and style. It will satisfy the basic requirements of the assignment showing that the problem set was understood and has been reasonably well investigated. Essential information will be presented cogently with some comparisons and relevant examples being offered. Examples however will be of limited range and generalized - albeit informative

To earn a pass you must:

· Show that you have applied appropriate skill and worked out without undue tutorial support. 

· Show that you have followed the instructions and completed all the tasks.

· Complete all essential paperwork so that it realistically reflects your activities. 

	Merit: Grade, which range from 65% to 84%.

Examples will be well chosen and detailed enough to demonstrate the standards, concerns and applications of staff selection to the reader. There will be some useful analysis and relevant examples. Staff selection skills, methods and responsibilities will be well explained. There will be evidence of understanding of how good quality selection processes and decisions may be secured - albeit with some gaps and awkwardness of argument. The report will show wide reading and integration of concerns and concepts into the argument and these will be well referenced. The display will offer interesting and helpful examples and sound advice.

To achieve a merit you will have to:

· Achieve all the requirements of a pass

· Reach a very high standard of assessing and analysing the Business Proposal. 

· Prepare the Accounts or statements using the correct layout with no errors.

· Do all tasks using computer and written using appropriate language and will contain few spelling and grammatical errors.

· Include all essential information in your paperwork.

	Distinction: Grade, which range from 85% to 100%.

The report/display will be very well researched and very business like. They will offer significant conclusions and advice showing sharp, critical insights into the activities, competencies, judgment and regulative aspects of staff selection. There will be a clear comparative and critical evaluation of the selection process, behaviours, methods and responsibilities and equal opportunities methods

To attain a Distinction you will have to:

· Achieve all the requirements of a Pass and Merit.

· Show that tutorial support was limited and selective.

· Written using appropriate language and will contain no spelling and no grammatical errors

· Achieve a very high level of skill attainment and autonomy.

· In addition to everything above, your work reaches marketable standard.


	REVIEW 

	Comments from Tutor


	Agreed Targets

Individual Base

A student must produce a complete assignment and demonstrate all topics are covered. Written material must be realistic and suitable with the local situation for Social Networking. Must be able to identify and show an appropriate solution for each task. Remember no BOOKISH answer (No cut and paste).
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Social Media for Consumer Behavior 
Social Network Marketing is a term that is used to describe a form of Online Marketing that focuses on social networking sites. 
One of the major benefits of marketin on a social networking site (facebook, myspace, friendster, bebo, orkut...and many others) is that advertisers can take advantage of the users demographic information and target their specific market appropriately.

There are three major classifications of Social Network Advertising:

Direct Advertising that is based on your network of friends - This can be the most effective format but also causes the most controversy.
 An example is the Facebook inspiration project. Based on an action your friend has taken, you might see a message in your news feed saying 'Hj Ali has just become a fan and  bought  a SITI NURHALIZA, CD and DVD from Gadong Music Store. This can be an extremely effective mode as often people make decisions to purchase something or do something based on their close group of friends. However, there is also a lot of controversy surrounding this as it can be considered exploiting the personal relationships you have with your friends and also raises privacy concerns.

Direct Advertising placed on your social networking site - This is a more traditional form of web advertising that is minimally effective. Just like you see banner ads on many other sites, this is a similar concept, except on a social networking site. You can see these - for example - as a brick in the top right of MySpace pages, or as a banner on the right of Facebook profiles and so on. There are two differences however - One is that these social networks can take advantage of demographic data on your profile and hence target the ad directly to you. Secondly, these types of ads can also be placed by individual developers on their application pages through ad networks. They have access to the same data and can generate income for application developers giving them further motivation to create apps and giving advertisers a more engaging way to reach out to these social networking users.

Indirect Advertising by creating 'groups' or 'pages' - This is an innovative marketing technique in which a company will create a 'page' or 'group' that users can choose to join. They will use this to build up 'subscribers' or 'fans' and use this to market a contest, a new product, or simply just to increase brand 

Task 1
What is a Social Network? 




(10 Marks)
Task 2 







(20 Marks)
Conduct a short research and develop a chart showing following information

· Name of the Top 50 Social Network (Ranks them according to number of users)
· Possible number of users

· Country of origin or Community

Task 3 







(30 Marks @ 3 marks)
“Social Networks is 21st century marketing weapons to change the opinion of the Consumers” Write 10 points about Social Network that can influence Consumer Behavior? 

Task 4 







(30 Marks)

How you can an organization to improve its image and networking at regional or international level. 

(Use a Sample of investigation Form for Consumer Behavior for Social Media Action Plan (Provided))

TASK 5 






(10 Marks)

Write down all the references that you may have used to produce the assessment.

(E.g. Book Title, Author full name, web site address, Class hand outs)

(You may use a book web site address, Class hand outs for reference and guidance only, and write in your own words)
Sample of investigation Form for Consumer Behavior 

Social Media Action Plan

Tie Social Media to Your Business Goals

	Business Drivers
	Goals

	Marketing

· Advertising 

· Publicity

· Launching 
	

	Customers 

· Customer experience/satisfaction

· Customer service/support

· Building community
	

	Brand

· Awareness

· Innovation

· Building and improving Image 
	


Design a Listening Program
	What to Follow
	Specific to Your Company

	Suggestion Box or Social Networks (Why)


	

	Key words (Quality or Cost of you product)


	

	Influencers to follow


	

	Competitors


	


Pick the Tools to Fit Your Goals

	Tool
	Purpose and Strategy
	Rank Priority (from 1-3)
Focus on 1 and 2

	Monitoring Tool 
	Listening and measurement
	

	Corporate Blog
	Thought leadership, depth, engagement, linking & guest posts
	

	Twitter
	Headlines, engage, sales, solve service issues, competitor insight
	

	Community
	Customer driven, customer care, sourcing trends
	

	FaceBook
	Social, friendly, recruiting, link to community and blog, video
	

	LinkedIn
	Engagement, networking, recruiting
	

	YouTube
	Amazing stories, brand awareness
	

	SlideShare
	Content sharing, thought leadership
	

	Brudirect 
	One of most well known web site
	

	Bobwhatson
	Open everyone for any reason
	


Pick and select your own tools column and fill others accordingly 
Measure in Conjunction with Marketing Goals

	Goals
	Social Media Output
	Tools/Tactics to Measure

	*Faster, better insight/information
	Conversation monitoring, customer feedback
	100s of listening tools 

Customer community

search.twitter.com

	*Awareness, thought leadership
	# of people reached
	Unique site visitors

Twitter followers

Blog comments

	*Faster, better sales
	# of interactions
	Leads

Deals

Revenue

	*Customer support, satisfaction
	# of issues addressed
	Twitter

	*Faster, better development
	# of ideas implemented
	

	Insert Yours Here
	Insert Yours Here
	Insert Yours Here

	
	
	

	
	
	

	
	
	

	
	
	









































