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	Scenario and Task/s

	Attached 

	Performance/Enabling Objectives

1 Describe consumer behavior

2 Describe the internal influences on consumer behavior 

3 Describe the external influences on consumer behavior



	

	

	

	

	Life Skills To Be Assessed   (Tick the target Life Skills)

	1. Self-management
	
	5. Problem Solving
	

	2. Planning and Organising
	
	6. Initiative and Enterprise
	

	3. Communicating
	
	7. Applying Numeracy, Design, and Technology Skills
	

	4. Working with Others
	
	8. Learning
	

	Assessment Criteria Performance Criteria/Standard

 The Implication and role of Social Networks
PERFORMANCE STANDARD

Given scenarios, correctly identify consumer decision

	

	

	

	Overall Grade

	

	

	

	Review/Comments & Future Targets

	

	

	


	A*
	High Distinction
	90-100
	B
	High Merit
	70-79
	D
	Pass
	50-59

	A
	Distinction
	80-89
	C
	Merit
	60-69
	U
	Fail
	<50


Social Media for Consumer Behavior 
Social Network Marketing is a term that is used to describe a form of Online Marketing that focuses on social networking sites. 
One of the major benefits of marketing on a social networking site (Facebook, Myspace, Friendster, Bebo, Orkut...and many others) is that advertisers can take advantage of the users demographic information and target their specific market appropriately.

There are three major classifications of Social Network Advertising:

Direct Advertising that is based on your network of friends - This can be the most effective format but also causes the most controversy.
 An example is the Facebook inspiration project. Based on an action your friend has taken, you might see a message in your news feed saying 'Hj Ali has just become a fan and bought a SITI NURHALIZA, CD and DVD from Gadong Music Store. This can be an extremely effective mode as often people make decisions to purchase something or do something based on their close group of friends. However, there is also a lot of controversy surrounding this as it can be considered exploiting the personal relationships you have with your friends and also raises privacy concerns.

Direct Advertising placed on your social networking site - This is a more traditional form of web advertising that is minimally effective. Just like you see banner ads on many other sites, this is a similar concept, except on a social networking site. You can see these - for example - as a brick in the top right of MySpace pages, or as a banner on the right of Facebook profiles and so on. There are two differences however - One is that these social networks can take advantage of demographic data on your profile and hence target the ad directly to you. Secondly, these types of ads can also be placed by individual developers on their application pages through ad networks. They have access to the same data and can generate income for application developers giving them further motivation to create apps and giving advertisers a more engaging way to reach out to these social networking users.

Indirect Advertising by creating 'groups' or 'pages' - This is an innovative marketing technique in which a company will create a 'page' or 'group' that users can choose to join. They will use this to build up 'subscribers' or 'fans' and use this to market a contest, a new product, or simply just to increase brand 

Task 1
What is a Social Network? 




(10 Marks)
Task 2 







(20 Marks)
Conduct a short research and develop a chart showing following information

· Name of the Top 50 Social Network (Ranks them according to number of users)

· Possible number of users

· Country of origin or Community

Task 3 







(60 Marks @ 6 marks)

“Social Networks is 21st century marketing weapons to change the opinion of the Consumers” Write 10 points about Social Network that can influence Consumer Behavior? (Explain each factor in details)
TASK 5 






(10 Marks)

Write down all the references that you may have used to produce the assessment.

(E.g. Book Title, Author full name, web site address, Class hand outs)

(You may use a book, web site address, Class hand outs for reference and guidance only, and write in your own words)







































