	SEKOLAH VOKASIONAL SULTAN BOLKIAH

	BUSINESS AND COMMERCIAL DEPARTMENT

	Student Name
	

	Unit Title
	Consumer Behavior
	Date Set
	6th February 2013

	Group Code
	DIP/BUS/01 and 02
	Submission Date
	14th February 2013

	Assessment No/Title
	2
	Return Date
	

	Scenario and Task/s

	Attached 

	Performance/Enabling Objectives

	

	

	

	

	Life Skills To Be Assessed   (Tick the target Life Skills)

	1. Self-management
	
	5. Problem Solving
	

	2. Planning and Organising
	
	6. Initiative and Enterprise
	

	3. Communicating
	
	7. Applying Numeracy, Design, and Technology Skills
	

	4. Working with Others
	
	8. Learning
	

	Assessment Criteria Performance Criteria/Standard

	

	

	

	Overall Grade

	

	

	

	Review/Comments & Future Targets



	

	

	


Consumer Behavior 
Social Media Marketing 
Social Media marketing is such a broad term that many people who are looking to boost the image of their company ask “What is social media marketing?” This is a common question, mostly because it is an umbrella term.

The understanding and definition of social media marketing is hard to truly describe, but in simple terms social marketing, means building a business through many different media, like viral videos and blogs, because these give your small or big (Small Business Management Project) exposure.

While social media marketing was originally developed from the desire companies had to capitalize on commercial marketing techniques, it has recently developed into a more integrative and comprehensive discipline that draws on a wide array of technology, from the traditional to the most cutting edge methods out there.

Not all types of social media marketing working immediately. While you may have to wait a minimum of a few months to see any kind of change, it is worth it in the long run when you see what social marketing can do for your business. 

This assessment will enable to apply all methodology and basic technique for Business Project.

Comment: 

The above information extracted from a Market Analyst

Why Starbucks Rocked This Year:
As the most-"Liked" brand on Facebook and one of the top 10 most followed brands on Twitter, Starbucks has proven its social media savvy. It has continued to launch new campaigns and engage followers along the way. And it continues to source ideas from its custom social network, My Starbucks Idea.

But how many brands can say they've actually driven sales and store traffic? Starbucks is one of those brands that have measured real value. During its Free Pastry Day (USA only), Starbucks logged more than 1 million visitors to its stores and attributed the success to digital and social spaces.

We especially loved Starbucks' grasp of Foursquare. Throughout this year, Starbucks teamed up with Foursquare to offer a badge and a sweet mayor deal.

Why You Should Follow: 
Starbucks continues to push the technological envelope when it comes to the digital and social spaces. 

This year it rolled out the Starbucks Card Facebook app (USA only), where users can buy their friends Starbucks via Facebook, and it announced the store's digital network, an exclusive content network crated by the company and designed to enhance the customer’s in-store experience. We have a feeling that the fun has only just begun for customers.

.

In your unit you have study and discuss on the same and related issues for you own Business. 

Task1. 








(35 Marks)
Develop a web site show the all details and feature of your small business products and services.

Points to be consider:
· Information about your products and services

· Price and Delivery 

· Photos and Graphical Display of product and services

· Email set up

· Any additional and creative support

Task 2:








(35 Marks)
Develop a Social Media page on your favorite social media network. 
Points to be consider:
· Information about your business

· Interactive effort to follow customers
· Links to you web page
· Photos and graphical Display of your Products and Services

· Any additional and creative support

Task 3:








(30 Marks)

Demonstrate your online Web page and Social Media page.
What to submit and how this assessment would the evaluated for grading.
Take the screen printout at least 3 for each task. Describe each print out briefly. 

Demonstrate online Web page and Social Media page.

